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Analysis of Effect of Implicit Incentive Mechanism for Manager in Industrial Cluster

Yang Jiaoping’, Xu Weilong’ and Zhao Hongxia’

(1.College of Business Administration, Liaoning Technical University, Huludao 125105;
2.School of Marketing Management, Liaoning Technical University, Huludao 125105)

Abstract: There are many similar enterprises within an industrial cluster, where information exchange occurs frequently and gives rise
toan effective manager market. Such asituation leads to more effective extension of the manager’s reputation, more intense competition

for a position and easier comparison of managers’performance. As aresult, the mechanism of implicit incentive for managers becomes
more effective. In this regard, the paper adopts game theory to prove the above-mentioned points.

Key words: industrial cluster, manager, incentive, game theory
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Research on the Moderation Effect Mechanism Based on Different Types of Switching Costs

Jin Xiaotong, Chen Yini and Jiao Zhu
(School of Business, Jilin  University, Changchun 130012)

Abstract: Switching costs have a moderation effect on the relationship between customer satisfaction and customer loyalty, which has
been widely recognized by most scholars. In this paper that take the mobile telecommunications industry as an example, we use
moderated multiple regression  (MMR) to examine the moderation effect of different types of switching costs. The results indicate that

procedural switching costs have the largest moderation effect, relational switching costs have less effect, and financial switching costs
have the least effect.

Key words: customer satisfaction, customer loyalty, switching costs
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