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Qua [ity Structure— An Econam ic Ana lysis Based on Factor of D en and
QIHm™E diarl, [ IMindiang WANG Zhi Peng
(1. Center prQuantitative £ conam jcs of Jilin University Changchur,l Jilip 130012 Ching
2. Busiess Schoo] of Jilin Un versiy Changchun Jilin 130012 China)

Abstrac:t The econam jc mean g€ of qual;ty conception is supPly_damand equ jjjhrim jn econam ic fJnCt'pning
represented as uniy hewween sociality and substance hoh helonged t© canmodiy Under ke conditon of puyers
market consumers paymore attention 10 the ocality of canmodity The substance of canmad ity has exhibited by
the socaliy of quality ’[heIeforg: n the context of transfom ng te way of our county s econan ¢ deve]ol:mem
the en8ag8ement jn martket campetition hy layng enpPhasis on the relatve quality that repPresented by socjality of
qualiyy whth supposed 10 be Pramotng pusiness efficiency heween enterprises and consumers, can made entre
source effectively amanged (n the conditpn that assocjation developmen t of rea] econany and virtua] econany the
enterprises shou|d Put pcus on the structure and research {or the relative quality of product hy consgering qualiy
Planning quality conto] and quality inp ovement

Keyw ord:s qua ity Ccmpetitiog e Jatjve Quahty socja ity supstance
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