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The Popularization Trend of Culture Consumption and

Cultural Development in China
JIN Xiao-tong' > CUI Hong—ing’
(1. Center for Quantitative Economics Jilin University Changchun Jilin China 130012;
2. Business School Jilin University Changchun Jilin China 130012)

Abstract: The trend of cultural consumption and cultural development is an important subject in the society and people’ s life.

The academic circles have different opinions about the popularization of cultural consumption and cultural development for many
years. Some people criticize the popular cultural consumption from the perspective of capitalistic culture” s scale and standard for—
mation. Some people proclaim the subjective initiative of popular culture and support the popularization of cultural consumption.

The uniqueness of socialistic culture provides a good condition for the popularization of cultural consumption and cultural develop—
ment. The cultural consumption and cultural development in China should take socialism as guidance people’ s spiritual demand
as basis cultural consciousness as principle and comprehensive innovation as method to form a healthy and vigor culture con—
sumption trend.
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