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W R FN T (L XTI E R & HAE

LAY 'ijj E,] ﬁ'zur"]*

SBEfzt BKMRY ERE % R TR
(EMRAEEHRE, K& 130012) CEMME AR T EEEEMRE, & 130117)
CIFMERFHENFFR, N 221116)

i E ANEE 3 MEERRTHARMEEIEEERLLIERITANS
HBRE A B RN BRI SR,
Bl MTREAMAIRAREESE, BRIEFANIAMARMI AR LERES

AR FIE R AL IE R T,

2N, WL, T ERANE]
RMAEHNEE L RNIERN

R R A ER T %of

FREMMAIEAAESEE, BRAMESEIR M GRS L B A A R LB RN m RS

TER. ERMBARBBOEET, BRSEMAPITHMERIGREREELLEEITAER,

B M EN A B UHEEMILESET ANIER.

FHEIR MBAIRREN, HBASOIEER,
LS B849: F713.55

1 5§

A AE AN LR —IEARF RS IMERE
BT Rk EERN(Griskevicius & Kenrick, 2013).
R SHEEX RN REZENMENBR
B, AANMELETF—EMtSEmch, TRTES
MEBEBENMNRRGEEES, XMEET M0
EFUREEITR. G0, EERMEKALUBEE EE
= Mo AL 7 A SRR B 258 KA L5 S (Veblen,
1994), = I 4 BY M A R A OB th (R b 1138 5
B RAEA—FIE K BRI BRI T BIKM B
HISRERMENE X, REFMRERABS Mt
(Bourdieu, 1979; Mills, 1951; Simmel, 1950). T HA
HRTE & BRI « KB AYEE (T AME M ShA
4 N\ Bl 3t #4377 SRl 3E A9 XL 2 R (Banerjee &
Duflo, 2007; Ivanic, Overbeck, & Nunes, 2011; Kaus,
2013).

REMMUMMEMANEN LIBIE T it L 4n
MAERFEREE T TRIM BHIEESE, Amo
B RIS T M B AL AR T AR R
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* FEREFH SR EMREXNRBELLIE (122D028),
(71602066)35 B »
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ERTtSRFESE SHHE (12AZD021),

[0 23

MEIEESE BREA XHMER

Bh. Bh BREEWSBR MRG0 B
EHEXFREN, BEMU LA FEEREER g
R R AR A LR, HEAEAMNEXLEDS
EHAEFEEFHAME AL Fltn, R A DENE
AMTHEHMALLBEEHSMELERES
BRAMA, BEREMX LA EFZMAT, A
S0 5 MR S FNSRAK (Frank, 1985). Eitt, #ExHFM
Fﬁﬁ TH 2% 7 H P 7E B BN R A9 tb i L

BER AR (LER RN EREE R, EBEAD
ﬁﬁ;%%%mMﬂﬁ@mﬁwm%E%ﬂﬁﬁ
BENMALEEIT A

ETULEEEATUALY, BEEXHMEERR
EA SN B E W HALXT N AL E BIT AWE
M, MAXFEXFHEELZ BN FEIER THH
i B FATE L an a2 o fte (B9 AL E SR 1T R . RE,
HEMBEMEMRMAUMEANBERERENS M IFE
SIS RREFM M ALERIT A TE TR
EREMm, AWMMNMANEFREWBALNE S,
H AT BT ZIZI T 1B R AR R, X L1 M A0 R
SFERHBREMA RN, HEMEMEIINE

ERBRANFEEEFINE
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miRFAMMALESEITA. Eit, ME#HMVENRAR
REE B A B mARS A H R E R EN HALE 2
wEF, M RN TN NEREBENMER
S ERREHEE BENALERITA, MAMmIE
F 3t B AL A TR AL R IR LA T, A TR
R IR, KRBT 3 SR IR F AL
3T 1k an AT s E B v ML AT LB R (3E
%1 T8 2), REDEHNGIEEE 2)F0ih & &H(EE
1%3).

2 XEGRIASHRERIZ
2.1

AR A EX AN BEEESRAS
B st #b AL F RS S5 R, M B S B L
E—EMHEX, BEH AT LAEF—H 4 (Davis, 1956).
W RMREZZIEEEZOmMEEARREE, B
ESSERREEPH AN EHRFLAMEAE
Tk, flan, EWESEY, BEHEBREHA
18 5 2| Nz 1R ER AT AR LN B AN B FE B R A i L
TR, HR, BEFED REZRFIRENS
B RN B R AP R AL 1S BIERF . BB STk
Z U U B ANERS R4 AE. [EF AN K F(Davis,
1956), F 57 Bl R 5% S L R EIFA R b R AN A
R 0945 & (Bhattacharya, 2012), N8 T AHELHE
RS . REERSXY, HEAERMBEREFL
f& A B A TR BhASIE AR E R E T iR AT Y
FZmFERNE. Eitk, RIBEZRE MO MNEXT
FREEFLAAEEENTHAR, AR5 AIRK
X 53 J9 B ANt B A 5 B AN M LR T AR FR 7,
F IR E X M ALE BRIT A RN

BTHEFFMEMMBAIANLN—TE XS
(Barkow, 1989), B Ut A< 3H K M1t I 2F 1k
HESHRESE, FEETHMABRMENMALT
HESEKRNEHMRAB AW REE. H5
BFTAMMBRZUMEREMBEZTEL KA
NRBEAMMUIEE, AW, EHFLZINMEHLA
PUBE HBRERERNEN M. B THENS R
MeMAEEMEREREBMUERNTSIEE
(O'Cass & Frost, 2002), A Itt, iEZEEHRD i
LRFAE M EME, A ABEEREENS
B mERKBRENABEC WA ES . Eastman,
Goldsmith #1 Flynn (1999)%% HBEZE A TIRE# St
i, BREMERAEGHURTEENETENITAE
X AMAIESE. EEEEMNE, Eastman % (1999)F

BRI $E T A A X, BB ML & mnde Xt
MrESMEAREEMEMS AEFAHENNEHNS
MUKEEXNER BHAEREMETR—E
RRIEEMT AN EER. B, Ozan 1 Kogk
(003) X MENEGFH— A AE ARt EARIE
LB S N E
2.2

AL B 2 —FE AIRERDEBRE, AW
RADET LR HEERREL XX MBI (Pan, Pettit,
Sivanathan, & Blader, 2014). Kim #1 Gal (2014)% I
MEEREZHXRMBNMA., EHFHERBEZMNER
B, RIEREGHENKEEXNE@RMEZHRD
Bi. RIE KRMEMEHR THEIL Wickund &
Collwitzer, 1982), {EAMMBEHEHN—TEE
T8, 4iHEERMEMMZRBME, MAgEs
B HE R B RAEE N ERNAERREL B
o XA AR .. 5190, Bhattacharya (2012)% IR
R BRI AR P EMETRFREG I
NEAEEXHEEFT, MARSLSFEFNEN
Me. WEXMEREAMAKIEE XA E®mmE
ARSI ANEHSH AN, REERSHIA
B RF IHIMN S (Rege, 2008), FFididiRExd
B &t & A pY R SRR FHO IR Fn A 18 (2 BR (Adler,
Epel, Castellazzo, & Ickovics, 2000). f& FAth {3 75 &
Fr BB SThEE, (11X A SR B 28 5145
S (KBRS, B, 2008), KBS IAE(EEEA,
ERF, 2013), EEAZRHRERIR :

BRig 1: A FRBMBIMCIEG, HiEHE
BN 2 b g AT Exth U R EEEE S
2.3

EBXMBSHUMNBRBRBEREREN N FHN—
ANE ARG, Fan, Barkow (1989)%& MMM AL % IF
M 2 ABL R MBNATRERAMESR, X
MBABLILENESAERSHRANES. B,
B IRAEABRXBEEN—IMRER, <&
FEHREEREMRRNERER. ATEHRETE
BHMRN., TEH, HEELNENEFNEYX
ENFIRIEBE T Belk, 1988). F ik, LHBETM
BXECHUNTRRBERERE, MIOS%EAS
MUREENHE RN RERREALIEARH
MMEHK, HENANETOEFER, ZTAUER
AR TRECHHAIIEFA . a0, Bourdieu(1979)% I
RENERENERNBERFUELRLEEANTE
FRAMBESSINXE . S FRAMMEAEMS,
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ey SE A0 15 FA #4072 dm 2 — S FT AR SF B A5 B £ 41
5RESREFAMENBRTRXRE, RIEBCS
LSRR AN —MANFR. EASRERE

i 2: XN TRBRMBIMAREA, HHHEE
RE N2 3 (7 Y At (i L BRE &

3 =I§ 1
3.1

BT 3R A A ALRRAN, IR 3T R A0 b LB A
R AN A IR A B DS S MR X AL i mAn 3E
HAERAEIEE.

3.2
321

SEIY IR 2 MER s, JEMARS
aR)>O(Hb AL BL A - RRANMb IR A, ERENMBALEIRD, iF
#1284 i 18 SEBE it . IRENE MK FAEF KR
AKEFRSK 5 1 MBA BIREIF Rk, Hi1& 183
BZWIK (M =3027 %5,SD=401 %, B 105 A)
FENL S ECE 6N SCIG 4.

322

EELT B ML AN RIEEXHNF
RIEAZIIAR, HEAER SRR 2R NE
BERZW1ER . £/ Photoshop X% it — 3Kk 5 & [E)
HFXRE R, #IFREBIXFEESREEAE
BSikRTE, KIESHMMA. IEHARE REES
mitid N EETA, EEREMERARTIS.

323

BigAELE 60 if MBA F5 (B 30 A)E
E—NRZMRMAH=TNEE, BEBES
ZIOMHBRI =89 9 5 A 88 11 (65%) . # R (50%)
A @A3%). EXLW AR ARMFHIT, HHE
KA BT —I M Rt amik. i BE
MLz ENBURFEMBCSHEN. RIE. &%
BT 7 RS, 4 S RRLETHEFHKE, MEFE
BIERRi A%, BHXEIHAERURE
BENMHAIERIEAEHT 2. ™REHIFHE
RoER 3 MLWH, SMEMMBMAREABAKIK,
REBENEERBNIRRZFAANEHREIAEGS M
BN, Wizt EH Rt IREZFNAELRM
RLAEFFKFH AN, 2 50 RN AL B 4R 4 1
MERZFNAEMRMALTFRAFEHOAN. SLSHHE
NE, BigE EiaE il RS KEE ERER
BEEMAARAMUNGT =itsa). ARFILHIK
WELBMRHNERRAELLHIEE. WM.

MmRE. MMzEafAREEEMWLEEHRIT 5
=TS, BEEEERASSEMNESEN.
3.3

(1) BRI - BAMIE FHLB ESLI RIE
BRI G HAIEM = 510, SD = 1.00, n = 62)&
EZ5T#EHI4AM =462, SD= 105 n =61), t(121) =
2.56, p < 0.050, Cohen’s d = 0.47, R&HIHh{L B4R
(M=1393 SD =090, n=60)REEFITHIHEM =
462, SD = 1.05 n = 61), t(119) = 3.87, p < 0.001,
Cohen’'sd = 0.71, 15 B X b {30 BUHI BRI BRTh . b
{3 78GR 40 X SERG M R BE BB RAEM LAZE ROTEST (M =
282, SD =074, n=9)EESTIEBMUFREM =
240, SD = 1.17, n = 92), t(181) = 292, p < 0.010,
Cohen'sd = 0.43, 1% BB SCI& #4 %1% BUAR TN o

(2 tEFITEN DN - #IK E SRS AL
FE#(F(2,180) = 066, p = 0517), WURXH 2 i
¥ BIIT S (F(2,180) = 043, p = 0.650)7E R SEI64H
ZEHTEEEEZER, RBAKRERLIANES
M A R 3 B S AT FIS R BRURE, Fa®
MEIGLER. Eit, FXWHANBEMEEC(18) =
1.67, p = 0.096). EWM(t(181) =053, p = 0.597).
BAARTE M (t(181) = 146, p = 0.146)HITFH = H 1Y
FEE BIAULELTERSEMERD .

@) WEXERE—ERAESHGE 1) FmE
B EMMN BN ZEEREE, F(,177) = 3.82,p <
0.050, n; = 0.04. XfFH{IE &, BAMAIRFAE
(M =268, SD = 060, n = A)NMULEEEEST
FEHI4A(M = 1.87,SD = 0.68, n = 30), t(59) = 4.94,p <
0.001, Cohen’s d = 1.26, BLEAHBAIBIEI4EM = 2.43,
SD=097, n =30 L EE L EES TIEHIAM =

51

® {48 A
4 @ #HH
O R el

2.68

3 T S

il 43 e S 41 11 3b 0\ 18 Sk 1

Bl 1 AR ARXRE R RN LSRR
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1.87, SD = 068, n = 30), t(58) = 2.62, p < 0.050,
Cohen’sd = 0.67, #tRA % # X it FE XA 15 2]
RBATEZEEMET, MHAERNUIERNE
RS, XTI EMIER, RAMHAIIRAHNEE
EEM = 232, SD = 083, n = 3)5#F&HILAM =
226, SD = 086, n = 3ANEFFEE, t(60) = 0.30, p =
0.764, 1B R&HIMb L BB ERV G LB M = 273, SD =
091, n = 0)HENEESTFIEHIAM =226, SD = 0.86,
n=31), t(59) =211, p <0.050, Cohen’sd = 053, i
AR B E0 b L R FHR B s IR X JE R AL 7 SR A
IERE, ERMMAEMEANEEIES T HiXxS IEH
R EER.
3.4

SLIG 1 A W M E RERAMMAR AR, it
S ;NI EEREA, M IE A E R EE
BERRERA BE 1528IE. B, HEHE
%0 a2 B AR, 41 (X XM AL R K B R
#HMESERA, MMV EFRNULEEDLFET R
Fo X i A IEHBANL 5 SR AT LAZE EANIE B B B R
FNHbASL R B R B OISR . 9T 3 BN A Fith 43
HR ST H B xt i mAndE A iy AT =
BRERNBIRIIRE, AR H LT LUTH

e
4 SCIG 2

LG 2 SIANBBREANB S RBRE MM ARE
F AL R EENERNSG . BREA (self-
enhancement) B i¥{E B FH1E5®, AR BEMIEAR
EFBCHEAREN, XRittNEdSEERP I
B O~ E M B &5 M (Taylor & Brown, 1988),
ERTERRECREESFES, TAEBZMNERR
RFRMEREXIHE S, IR, S|ERH, 2011), HFRM
EXNE SRS S1(Kruger & Dunning, 1999). A#&
(Messick, Bloom, Boldizar, & Samuelson, 1985)#1t:
{iL (Barkow, 1989)%% /5 75 mm R MiTEME 2 L.
Tversky # Kahneman (1974)iA A AR K FI <58

AZBHARABERNEM, RAEMAREAIEAFX
BERORARES, SREHEHEZFEEFLEAEM

MMHWBERER, REBERENBERREAZMN . Lee,
Gregg #0 Park (2013)% I B IR A AT LA iH &MY
BRIERRESEEZN, BEESEREANNNE
HEEME TRFAFMEE. BEMEBIEAS
MABFROERNER HENERFSNHEN
KAEEXRTHZAMERXE(Cisek et al., 2014).

T & At IE A A RE EES RN S
MERTERRHBRER, LEMNREESR
B, FIE A 1%L B 2 B REA D
W, EARCRERIER

% 3: BRARALREEREFEBR
RBAHN, HMEAN N EFRNOEEER.

MAUEABXBEEN—NEETE ZHHEHRSE
BB ML BAnET, bt < BRANEI X B HAVEL
Bl . Pettit®0 Sivanathan (2011)¥8 B 1515 BT i% & B9 1K
WA, KEEFLEBERSEHEIEX ST ABH (self-
threat), Kin  Gal (2014 I\ A X EH IR =1
ERHUSBFAHEEENBEREN, HEBZENS
RIEEMRFITIMEMSEE . ETULER, £A#HR
HiEdERRHEN A MRMEZ B R MBI E
N ABHRIMEEN . KU 1 % IR A b LB B AN (Y
RETHRAMBURRNBUIEERE, LRNES
THREEMNIFMUFTRNBIERE. RE\E Km 5
Rucker (2012)H9¥2i¢, #MEMIEZR TP KAV MER
AR ESERBSZENEMNEX, HBAUS
BEBSZINEMEX. fln, RKEEHNERK
BN BE AT LABE — A BERME, BRI@EET—8
5w KB EIAME. AMfRIAA, ERERMAEEE
I RIEA M BB ST LIEERE
BERZIEMNERLT, BUBRMBAR #m
EIBBRNMEWER, FHbARRER®RE

Big4: BABVEBLSEEERESEBR
FMZBHHL, HE IR S IH 2 XL AN ML
am I LB R

LI R E BB AR SRR, AT RE M
PEEAMOETENNE, WEE. WHRF. A
T IRRE B RIRF S B RAMEEIH BB
WHRMERSBEU L TEXN HBEENHRR
FFFEE R, U 21 X WA L EHITT MEF DI,
4.1
411

LIS 2 KRB 2 MR MU R &, IEMLIFE
fh )M AL BL AN - B b IR, RRANMBALEAR, 1F
4R )% (8] SRR i, AT WIESEIE 14510 R B HE
AFBEM, LW 2 EMEAHAENAREAHIK,
BREEHRKE BIARRIEH 568 B IX (Mew =
19.65,SD = 118, 584 230 A)BEHL S BEC 2 6N SE4G4H o
412

X 2 ARNEXFREAMR. BTFHIEAR
KIEM LAY THEE(Ozcan & Kok, 2003), HHEK
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MeEsEEmmm, Eits3EE Iphone 6 F1/)
K 4 5 A 7 GRE FRAE M L fm 4R RO SEEG AR
BT ST FE N B52F Iphone 6 B & k& 47 (EF0 HbAL 5 1,
AR MK ABENEE S RAER.
413

A S 4y Bl K A — AR 1 B F1 £ 3k (Anderson
& Galinsky, 2006). HE = (Rosenberg, 1979)%A
HSM [a]% (Taylor & Gollwitzer, 1995)il & #& ix A 4
RS BEMBEREFA. HF HSM (How |
See Myselfjal &S 21 MEIERAN A& RAIEL,
fBlan, BEREAN, BFRILEN. AW
3t L EAFIES B C 8 EF i F M 5l 59 B AT
tbi, #E 7T mERELITFRBEEE AR ERK
T I RFREmERTESHEE, 7TRRZEZSTH
S HIEE, 02 F 19 Rt e B BARFA sl fE #R.

X EHRAMEHANE, BTEENRTIE
B EWIFE L BRE, AENERIARTEBHMEE
AEmmeF AR EE R T HME S EFEE
(Pettit & Sivanathan, 2011; Sivanathan & Pettit,
2010), MR BERNEBRIMEDNHWIE. A
T RE T B EMER XA B BAME S H TR N
R4 Hr, AR S Gonmo  (1988)HY #1 & 1E i
B A EMHERREERERTEANBE RS
R — TE AT 21T LR DR R AYT 12,
LR Rucker (2009)R9#MEMERELE  AMEMIE SR
HHBREEHBRBMSWBENER. BEHTF
Bl B Bh BT, 18T R B AN IR RE 5 S XX F B Y
m R FEITHMERIT A XA MES2AMEMEE 2B
REERASIBNE S HAEBRZERAEMH
AR H 2R R T FHAME R X AL S LR
BIAE . EHRE XA B A SRR KRS T
BRI (Likert 5 =T 43)x # XAy B I AME I i
TNE : O FELEHRNIBEE S IR AT ERR
F—Lk QMR- PMAERESEEANE WA
R mA U —EMAME QB 1TEmA
PLUEEBEOCEE4ME. B 60 B AREIR (BE
D N)HITRIMALESFIERR 3 BREI AR RIFNIE
& (0= 0.86).
414

EFUAE S, HERXE 1MEFEE 60 L AR
£ (EE 0 NERH—PMAMREMUHERZ M A,
He= AT 3 40953 5l 2 88 71 (40%) . BR 5 (30%) F BE 4%
RE Q%) #—SHDBAELIM, FIREMEAFE
£, ERWMENPHECHE NKERABE, X

BHNXTthRAED. CERRLIMIBENE XK
BE 77 B AN AT LAE SR A 1A 3 {3 =% #0 (Bhattacharya,
2012; Ridgeway & Diekema, 1989), [Eitk, S£3& 2%
BV 46 4 A F} 4 B8 n BURREY B I HE R RN T A SRR
4SRN

WX R AR BENAEFEZE 1285
XEHNEB(EERET 15 7, FHEHER 63%),
F e ATREAR IR ER IR LS R, & mR A M
A AR AN RRBHENEMEANEHES
A, SHEFARRENLTHEEHKE &
0 B 0 A BAN2E # IR S ALT BE RN B K S,
BERSAEREEE K REKEELEREECHE
MEARBHMNT =ita). Wi ERE
FaHl. BEAMEN. WFRRSFE EHITHE
SRIE, ML SR LA FNAE ML RS SR4R 43 Bl 1)1 SEIG 4
B, A RREMANEEFMIEEH#IT 55
5, EWE)ERAKIEMNESSHBN.
4.2

(1) RARE . BRAMMIRFA B AR IRIG
B RIS R (M = 4.85, SD = 1.05 n = 191)&
EZ5TE#HI4AM= 403, SD = 1.17, n = 187), t(376) =
7.12, p < 0.001, Cohen’s d = 0.74, T &% 0 b 4L B AR
H(M= 286, SD = 1.18, n= 190)E E X FiEHLHM =
403, SD = 1.17, n = 187), t(375) = 3.87, p < 0.001,
Cohen’'sd = 0.99, 15 B X b {3 B AN RYERN AR Th . b
{3 78 o 20 X SERG M RV BE B8 RAE M RLFZE RYTES (M
=315 SD =095 n=279)RESTIEth{ir Rl
(M =200, SD = 0.75, n = 289), t(566) = 16.06, p <
0.001, Cohen’sd = 1.34, 15 BASCI& A RHEEL AR TN

@ MEXEEN-EARFESHOE 2): 5
FEREXLW 1LY THENERR, HuRMNSE&
RBPWXTEMERAEE F(Q,562) =750, p <0001, np =
0.03, ELENHh AR FHE M R EEEM =
364, SD = 093, n= B)EESTFIEHILAM = 3.13,
SD= 098, n=91), t(184) =3.64, p < 0.001, Cohen’s
d= 053 RHMMNBMANEEEEM = 348,
SD = 101, n = REEHFEHIHAM = 313 SD =
0.98, n = 91), t(182) = 240, p < 0.050, Cohen’s d =
0.35. R 75 BN tth 3L B A4 4 is xof JE b AaL 7 S A
EEEM =309, SD = 1.28, n = 97)& TZ &AM
=273, SD = 0.98, n = 96), t(186) = 2.22, p < 0.050,
Cohen’sd = 0.32, RRFAM{IFEFALHM = 255 SD =
0.79, n = 96)5#EHI4AM =273, SD = 098, n = 96)
NESTEE, t(188) =-1.38, p = 0.170.
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. 1
AR M R T
s ohd 47 5= 0k 7% Indirect Boot Boot
% (8] }L m‘t EE%{I Effect Boot SE LLCI uLCl
AR L e
349 AR RLIE T Bk 013 0048 0055  0.254
o i AHL AR
q 34 = DEC s 15
ol @i;ﬁ“:;zji%ﬁﬁ -0.03 0024 -0.095  0.003
}.-!? —> M [8] AR
% BRI - EH
- '“‘Titgfmﬂ R~ 017 0051 o081 2%
= L8] oo
g SR F S AFIRAS 0.003
 J @%D:EE::? BARS 004 0os -0122
- AL[8]on
RCA (T B B oA 0.221
" e 0.11 0.045 0.040
i {3 4% %46 1) 3t 2 8 it £ RN A LA B F M 0.09 0.045 o020 2%
2 M RREIX A EIEE T G EE R Al A o ooss oo 0242
R BB B b ' ' ' '
N = - R I &
3) BREFHLHNER OFBRA AR il 0.149
. N . . o . REEAHOAL B AL IR FIRES 0.05 0.038  —0.009
FeEMmE A 1, FHEIERBEA 0 ERETE BR M 7 ‘ ' '

RANNAERNTE, 55 B LA A0 & FnIEdh fiL
AR EEREEERTE, XA Bootstrapping 2
(Hayes, 2013)i#4T 5000 JRIm#E, 95%E 15X B HY
NN 7M. ERLIME R AREAR, BHE
FENHL XS AL SR T LB BRI AU £ & (Indirect
Effect = 0.13, LLCl = 0.055, ULCI = 0.254), XJ3Eih
L7 B R AN A 23 (Indirect  Effect = —0.03,
LLCI = -0.095, ULCI = 0.003), iX i Bf= &Nt iR

HBE T HBEENBEREASMN, HAFREST
A R EEFHTERREANNNFTSINEE,
EmEMEmNUIERRES, Bi% 3 HIIE.

@) BRMMEFNHNER  FRBM MR
BheRERAS R 1, IEHIERBE A 0 AETE, B4
Z (o= 0.893) 7 H /1 2L =AY A &R 54 KX,
7o i XF F Hu 4  && (Indirect Effect = 0.11, LLCI = 0.040,
ULCI = 0.221)if /& 3F #h L 7 &a (Indirect Effect = 0.09,
LLCI = 0.020, ULCI = 0.205)8 F4MEEIH I/
ER#EZ, R EE L THEENE
LAMETNHL, HoAL RS S ANIE AL RER T LU R B
HAMESNHL, EiE & A AR AL
MM EBEEMRES, BRIT 4 WEIE

(G) HttBEAEZENPNARL  BER 17
FEWNART@=02WFNEATEE, (EEE
=08 IFNIEAEE.
4.3

SLIG 2 & I B FAMERIN BT 4 T RR A AL
B A 3t AL P SR AN B B R TR . AT
AR T ERIFH LIRS N RAME

M {EMA (Rucker & Galinsky, 2008; Sivanathan &
Pettit, 2010), Eitt AR EEREC BMTHIEM £
XA T MR RAMEEER, ATEREEW
THER B I ME 2ok 5E i B R AMBER IR R
HANE T H LT LW 3.

5 SCIG 3

EEIEHHRIMREEREALSLKE
=TRAN, XEEXRMNFEAFEEXELNERT
£ . Jin, Wang, Wang, Li 1 Deng (2015)% IR 1R & F
FEXHIFEENEENENES HEREMEERN
ER, MZ 275 T BHRE M ANE
BB U EREHENIER. EXEE0EHSPEIE
LFEGESFHANENN B EZ S, EIIXTHE
HE MM ALEEIT AEA] B E A RIR S0 .

% E R (2004) N A iR L B R E LRGN EN
FEEEEN—IEZ, HENNEWNRBELS
(EFIULRALTEEMNE, MESLTRENE
BIEAS. ™ Gewirth (2009)IA J9 B8 3% SEIR 5 M 3t
RINEEZINEE, BABSHNNES AR, it
IMEFHN . BHENEE, HIUTEAKRONE
M. Fit, HFRENENRERERIE HALEL
et 1B FEME TR BRBAEL S ER
ENE, FRGEBUMMNZREEMNESE, #HMm
N B © X Hh LB BB 3R AT 1T B R AMERY 0
B, mHEFBHRTMNENAYE R H KB AL
et M EMEREEENBRNEE, BEmxt
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MWAIB M S FFEERBINRN, HEEBRIINER
WEHH, AXETFULBEREHBRBIEL :

BRi& 5: EEBERMBABMNERT, i#
BRESNENEGINGIERSE FEB HRAMEDD
MLBMER, ™ B R LIMF LN ERNEGIKE %
EFEE BRAMEIBER.

XM ERNIAT e M0E SR Z 8 HAd
ZENHL, AT HE SN0 A1 TERK B FAME BT A
%32 m4F . Douglas 1 Isherwood (2002)%5 H 7E & 1
FNHETEEEEEBRTHREAESE RIS B
WP A EREBENERER, EHBEBHRENE
VA H & B AL IE RIS AL E & ST
RE#HME. MFERIWNENNERE, BT
BXFAEHRNINE EHETIESREEERNE
B, FmETRYMRANRERZEERK. Bk, H
b 11 L A B Hb L B LR, FE AR EAMN SRIE
B 4L 7 foRSER BFAME. AXET I EIZER
HRIE

Ri& 6: FEHBEETEERMESHMWIBERT,
HREMNENEESFUESREBITAERRT
REBEEANENER, MERIMMNEREFEL
HRE BT MALEHBRTERBRAMENIER.

5.1
5.1.1

SCI8 3 SREN & [ 18] SEIR I i (R ARt s
BiAneE, ¥EHI4E). Wi REIKIMEE TIER (18
396 ZWIK(Maw = 2908 %5, SD = 265 &, B4
45 N), BEHL S ECEISCIGLA48 AN)FniEHEIH @48 A).
5.1.2

BARILESEAHKEIZHER—FittbaER
TEB AP RRBIM AL Z R ERy, TMSHMLKRIESE
BROEH, iLEFESREZHER—FLEET
EBh P ST XNEBENH. HiLSLWAMET
FIAWIRIEMES TEHRERMBECHIRES, EFH4M
ZTMEHLZERBCHRES, HIEHLLERM
EHAEEECHMRRFIT 7 2SS, EEEK
B, #wiEESSE 2 HAEMNNE B RIMEEE
I, LK Jin 3F(2015)4 &l B9 “f5 Gt -4 S i
EM B EPFE M BHRIMEE NI . @5
EffE, ZXERTRS—MERES  RIERE
SRAR A EANEGZE, RAT—NEYE
7, RIBEMI—HERBIm, —#HK), Ba
RITEMIEI—HFH2oEANER?EBTEERR
A5Rity 1 REBE—HRAWEEFR;, 5K

R E—H RER M RESR.
5.2

(1) BN SWAEST R IR WG AR
MM =302 SD =079 n=48)RE|TFLIIRHYN
BI(M = 460, SD = 0.94, n = 48), t(47) = 1296, p <
0.001, Cohen’s d = 1.87; #5#I40 7 SLIRR ERYMh
ALRLHI(M = 469, SD = 1.06, n = 48)5 28 AT
(M=479, SD=075 n=B)ALFELEEEZER t@7) =
1.30, p = 0.20; F B SCI&4H FESCISHRY BRI Hb AL R%
RER T HI4A, t(94) = 1061, p <0.001, Cohen’s d =
2.16, 15 BA Xt SCI6 4R RN S B A BO IR BRI .

(2 WIATHPNBEERDH : RIFBMBL 5
MEBZ DR AREMBERIINAPAHLEENET
AN IBATPNHZRE(E 3).

B Rl
/<;E?ﬂ!1.- .

ey mar
ya 2. R "
M T

w T S |
E3 TS A RS

S 08 Hayes (2013)89753% (Model 58, Bootstrapping
5000 %, 95%EFEXE), MNBETEHITEMNETSL
EAEHIAHRBA 0), EITHIATHRNRIESH
W&k 2. EE 1N HERLMiIFE@ = 0.82)i
ATEENRFETER  HRENERTFHE—
AN FREE BB & AME LR P A S 2 Z (Indirect
Effect = 0.29, LLCI = 0.012, ULCI = 0.738), BU{&ES
FEHE—NMFEERN PN EZ (Indirect
Effect = -0.02, LLCI =-0.222, ULCI = 0.178). F# H,
REMNFNMMEAFEBENATIERESE, p=
-0.50, p < 0.01, % PRR7EHSRE B AL B EYIE
BT, B2EMNMENRFINGIERE = BHAE
FHIER; FER, REXNPNEREFEBEN

2
TERRE B SE t p
AN LB A <k 2> B 0.005
By -0.503 0.176 -2.85 .
B AMERIH < B L 0.002
oy -0.389 0.119 -3.28

. N 0.000
R < B
0.688 0.160 4.30
BRI oo
ERAMEEIH < RS- 0443 ou7 378

Rl el
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WHERAEE, p=-039, p<001, HEBEHBES
£ BHRAENE, FRENNEUNEEHUERE
AL E R E1ER .

BRI TEREAMBREILM( = 079 F]
TEENERTHER  SERTWNERTFEHE
—NirEEE FERAME IR DN IRAEE
(Indirect Effect = 005 LLCI = -0105 ULCI =
0.345), BMES T E—NMREERFNYNE
2 (Indirect Effect = 0503, LLCI = 0.102, ULCI =
0.983), # B, BHLITHMERRTHEEREN
EHIERASRE, B= 069, p < 0001, HEBZEEZHRE
RANM AL BB IR T, BERSIUMNEN LG
KHBEZETEBRAMENIER, R, BE®SE
Myt M EAREEEENATBERES, B=
044, p < 0001, ERATETHBE =4 8 RAMETIHL
B, BRIMAINENEGRUBEREMALESRN
ER, Ri%& 5 MRk 6 19153 THIE.

6 11ig
6.1

BNV BATCHRARI  Tib 7=
FN 30 AL HE F T 2 B AR 5L T 2R X M R
MEEERBEIREA. CEMREFEX., #
RFAM B A E LI T IH R & X AL B R R I
% (Bongazana, 2014; Eastman & Eastman, 2011;
Eastman, Fredenberger, Campbell, & Calvert, 1997),
LUE R B L AR 52 R BE B 4 1ERY B E X LA
ERMKHITHRRE, MAMREL TR EXENE
T BATREOBAEREELSEFEPHRSET
B AR IE T BRAE AL B st (TR FA, ERXH
15 5 1 B9 M L RREN BN K T e MR M AE 2R 1T
Ao RFMROIRHLFIE R 7SI A AT AR K
TR B IERNERS 2 EMNAFRZANE — MM
HBITANERY, HAUE—ERE LAMRET
(E R B FENITRIE HIE 5.

AR E & I Rk A b AL 52 AN R R 3 43 B
BB SIS IR IR S BT A AR B S 4L B AN R
LM HFBERSKRENHEENREFEEANE
VM. EAMRLM SMARMHEEERT
ELEBXMAMMAER, EimxiHataiRiEy
S BB B ¥ §5 (Bhattacharya, 2012), M AR LN
RHMARAMEA N BEXBSHUTHAR
WREE, BERECEEMRBRVERERMNERK
RA, B ES XA 5 &6 5Tk T

Bl E AR AYE T . Bhattacharya (2012)if & IRk
oL BR AR T 2R B S e T kR IR B AR 0B Rt
LAY &R, T A 3% & BUAE TH 2 RN Hbar i BT,
b 5L 7 &R A0 JE AL A SR AR AT LU IS B b 1152 AR
BEAERNER. XMIMKATLLA Kim F Rucker
(2012)FE Bh 4 A0 25 22 F0 R X 1AM S 2R UM 3k
R, ML L BEHITENMEAME HERET,
BA IR ST BB — B A MRS R B A
2, MY EBREHTRIMEMEEER, FRae
ZHEEERRERBEAME. HHBELTES
Bt oL B ARSI, 418 TR XK, B
HITHEHBEETREENMN, EMSERFHAL
& fh; T2 E 28 & A T ah SRR Nt L B AR
ftb {158 % B9 2B FH RSk R X FE A, BT X it
8L 78 & A0 3E Hb L R SR AT EE B B ERF

AHRERETUERMTEUET - THE
MAEN, 4 TEHIRL LSRR ERES
WERLE, TREMRIBRNSHBE, FEF
BEMCTEBAN ZLFRELTIFNE. R
T, HFENERDIME, 1555l Rk it
ZiEH, FRMEMEEELF AR MNS
BEMAEESHERNES. Eit, SxyEs
BT R NA, BIRSEERE LA
EMES, BLEAREHIBERLIESRE
BFEF, i, BRI BT 55 SR R RE
FHEX, S, RESREE | RIELEEENEN
MR F SR ST ER,  RE & SE
‘KRR ERE—H ERRIBES IR E Mt
S| IR i 0 T R A R R BB B B
6.2

AR & T iHZR & 72 RN AL E2 FHF Rk FNith
MEAERT, MRS HiE B FigFH shal Fn
B & A4MME LA BAY A 4E B AL ST 4L 5 a ey
MEBEBEFEEN. EEWREBELLXMT SR
%K # 77 (Rucker & Galinsky, 2008) #1 1k B &
(Sivanathan & Pettit, 2010)B9*MEM/ER, KR
NN AR — S EETHELEE
FIELER. HEESELENNEL IS R
HEENERHTNRNE BHAME, FIEFRER
EHBEBRREANNNINGE. HRXFHAIEEN
HRENIBHAARARBAETRFTREES
BREENININEE, MAMRIBEZEANF
ARG © 5 8 & W SE b3 7 & H ANR
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NRATBEHREE RRTESEHEEESERT
A RA R CRRHEERERNANET KNIER.
X HERY & TSR T SRSkt (35K 28 AT R %158 Xt

NESNAAREINEE M.

RECEMRLAUBENNRESRAE RS
P &R AU S BR (Rucker, Galinsky, & Dubois,
2012), MENAORBILEREEIEFRNAR
A 2 M RAF(Rucker & Galinsky, 2009). AT A&
B 3% & TR SRS 7E DAL BRSNS ML 7 SR SE B
BEElFHNFNTEE. #—5 LMD RE
ShiumaBUIEEMNEXEZr = -020, p <
0.001), {E2 i RFENE A M iR RS
(F(2565) = 207, p = 0.127). XAJRER B TFAER
RO RMEBFEF LN, HFREMLRERRK
WX AR TR, N E AT gk IR T K ATERR E /Y
4,

BEE—RNE, APRAWEIILX TFREMM AL
RATZRMMAEN, BENPINERTIEE.
XRETERREAMEAEEEIRVURERESR
HidiE, RAEELEUSSHANNEBERA(E
o, sTER, 2005, MBRIEFEFCRRIBEEMN
—#{&E (Rucker & Galinsky, 2009), Ef LA B EH)
NERARBSEEREAMBRIZHNFNIERF
BR— N ELEIERN XA, EFRBE T AARMEL.
6.3

o [ H 2% & XA AN SARRY B R E AR
AESHRIEENIER, AARNWEREEET L
MR BEREE. FENKRANERTEFLF,
155 45K 8 2RI A B S BRI A A A
B, BREFSMUAMEKT. EXNMIREFEMA
# AT REAL T ML RR ANRISR ZUESh 2, — R EPEL
SR AI ML I8 FNEE IR SR MR £ FHE R NIRRT &
RAE M RA, F—HAEAEEEMTSER
B 21 ) 3 B ML R A A BERE . IEANA MRS IR
7o 18 B0 Hh (LR A 2 R AL AR St A
RR M ALE ERHE, A BB RSN
ENELE THKIER. REMIERSILESRE
RE—ERDIBWE, RS TFAMERHAEERIE
LE K WBE R B &M KF T RE I (Lsjak,
Bonezzi, Kim, & Rucker, 2015). Eit, #RIBAR
&g, BURETHECLRENNER, BFHH
FHIGIIE R MRt ALEZR1TA, MHIERSEM, 3
SHBENRMLR.

BEAENMEMHENIERERSZRETREAX

HESEMY, XHUNERTENSIATNKIRT
AEXHHHAMAEZNRRER, EHTHE
MEMRZ THER TIHE TR HAEZERNE
Y, BEAEBTY RIMEMEEHERRNS T XK
MA. M, BRTEONEWNFEHEELSAEEDN
RSN, H M IBIESE mBE R WAl st <0 iHZR
ERAMEMIERREF. 610, Kim 1 Rucker (2012)
ZIMEHBEE AT WM BFE T (MBS H
e, I EFREFESEREMEXNE®, W
LHBE ARRIT B KB I THME MIE 2R A
M EF e EFES BREMTXNE®m. fltn, M
RE|ESEE NG EIFEZIFAHREE A
RESEFESENHEXNE RELm—ARFHR), WMEHE
A8 HNE TR EEE ERRRRFESEhE X
B fa (tb in—& 1558 77). Pettit #0 Sivanathan (2011)
ZMERAFIEEL ISR X EEMKCH HBER A
£ 14175 . Dubois, Rucker #1 Galinsky (2012)% I}
AREENBELRANBRE SBULESEE X
BEAMURAEEXEmiFTF. Kin 1 Gal (2014)
LMY 5| SHIA B BIRM AR, {758 AT 8ERER
ENMREEMAS 2MEMESR . XERIENAR
YRS IATAMEMEETR AR R G S =IEHR
R K — B FEB R 75 19

6.4

AFRMIASFEARE. MBA I TIERE, R
EREF—ENHEAZHENE, BRFREMBRKREK. 3
AL R EH R IR EDHERNAEE, LK 3
KREERMEEHFITHA RARY, REXEMHS
FEARHRMBMIIIRMNG L BERHEZH
HREEXLEHFLNMARAIMSNASHEIE—
LINER I E BICIRE, RRARIGMNEREH LT 7
MAZHEYS, REEEXHNIERNGE. AR
EABRN 3NBIIA B FAMEHHAITUE, X
HIAREREX ENER, R 27BN
R REH—FUNE. REAF G b
T8, REEELEIFETERANNEB KM
AR IE.

AMRIBE LW 1ML 2 & IR LB A
ATREHFTHEENMAUFRNMEEEEERH#
TR ERNEEER, MmXMHIERER
MM RANBEETHAEE. B, AMRIAS
WTiHESB®RTIMNE Y7 B ML i R
THESER, MEAEMREMNERMMARERAF
BTHENER. A Rt AR EET i
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ERMRES BRI NEYN, ERMMARFA
BRTHEATIEFRARERAEE ?EELAHM
ERESPEHRAMAEANHEEWAHEEITA
IR ? AR EEEZEMNEREE, BB
REMNAKRMANERZLE. RfF, KARMAEH
MEERN T AT AEEIT AN
BI1E AL, mﬁﬁF%WﬁMHMF*1 %ﬁ
MARRMRNEZES . BAH, RBAZ
SALCERARATEREOER, (ER2FEENIHN
FEHBRELSRERMWEE LNTK, HEHERFE
ARSHEHEINEEEZENIEEZE. FEit, 3
HEZTENXIMAREEXN MAEZHAR
HEN—NMHNEBERE, 751 % HE ZHRIIAR
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The influence of the perceived status change on status consumption
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Abstract

Consumers’ perceived status change has an important influence on their status consumption. Consumers
may manipulate their social status by purchasing or owning a brand that enhances their social status. Since
threats to one’s social status often lead to psychological aversion, consumers tend to select and purchase goods

that can be affiliated with people of higher social status in order to improve peer evaluations on their social
status and thus compensate their psychological inferiority. Meanwhile, because of the human nature that desires

positive self-image, perceived status improvement will evoke consumers’ self-enhancement motivation, through
purchasing products that are associated with high social status.

In the experiment 1, 183 MBA students were first asked to rate themselves as well as their peers on the
perceived status index and then they received feedback of a randomly generated ranking. This was conducted to
manipulate their perceived social status. Next, their purchase intention towards status related goods and
non-status related goods were measured. In the experiment 2,568 undergraduate students were asked to complete
an 1Q test and then they were informed of their individual rankings based on their test score, which were in fact
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randomly generated. Their self-enhancement motivation, self-compensation motivation, perceived power and
self-esteem were measured, along with their purchase intention towards status goods and non-status goods. In
the experiment 3, 96 participants were instructed to recall a status-threatening event (manipulation group) or a
non-status threatening event (control group) that occurs in the social context. Participants then completed a
“Traditional vs. New Consumption Value” survey and were asked to imagine a shopping experience. Finally,

their status consumption likelihood was measured.
Our results demonstrated that improved status perception increased consumers’ intention to purchase status

goods, but not the non-status goods; while threatened status perception drove their purchase intention towards
both status and non-status goods. Self-enhancement motivation (self-compensation motivation) mediated the
influence of improved status perception (threatened status perception) on intention to purchase status goods.
Certain traditional Chinese cultural values, like modesty, had negative impacts on the extent to which customer
would achieve self-compensation through status consumption. On the other hand, Western cultural values, like
self-realization, were found to enhance consumer status consumption likelihood as a means to fulfill self-
compensation.

This study examining perceived status provides a new perspective of understanding the complexity of status
consumption of individual consumers, which has been largely overlooked by social stratification theory
pertaining to status consumption. Our research has also advanced our knowledge of the mediating mechanism
underlying the relationship between status perception and status goods consumption. In addition, this study
extends the Western-based compensatory consumption theory by introducing culture values as a moderating
variable, and thus enrich the cultural diversity of the theory.

Key words status perception; status consumption; compensatory consumption; self-enhancement; cultural
values



