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Credit Products Innovation in Rural Banks of China with the Background of new Normal:
Model Construction and Scheme Implementation
HAN Cheng' JIN Xiao-tong'
(1. Business School of Jilin University Changchun Jilin 130012 China;
2. Centre for Quantitive Economics Research of Jilin University Changchun Jilin 130012 China)

Abstract; With Chinese economic development entering “New Normal” track demand structures of “agricul—
ture countryside and farmers” have had great changes issues concerning them are entering new developing sta—
ges. Rural banks are the main force of the rural financial institutions it is a new pattern of financial institutions
which serves for the rural areas and farmers. It is said that the development of rural banks not only have effects on
its own operating performance but also affect the economic development and industrial transformation of rural areas
so as the level of peasant’s welfare. The strength of supporting farmers would not have been sufficient enough due to
the rural banks just developed in recent years. Countering the fact that the species of credit products is insufficient
single and lack of innovation so that it cannot fit the credit requirement in rural areas. Through credit products inno—
vation rural banks can reinforce the power of helping and supporting farmers and satisfy diversified fund demand in
the development of “agriculture countryside and farmers”.

Basing on overall illustration of current developing situations of Chinese rural banks it is found that the credit
products innovation in rural banks have the following problems such as lack of depth and breadth on credit products
innovation little awareness of credit products innovation about agricultural and the weaker ability to control risks of
credit products innovation. The progress of rural banks’ business need to adjust rural areas and innovate its own
credit products then adapt the economic progress and transformation of credit requirement in rural areas.

Rural banks should change their management philosophy while paying more attention to customers” financial
needs in their own regions to provide quality service and differentiate their strategies through operation in order to
avoid homogenization and enhance the competitive advantage. On the basis of understanding the financial needs of
local communities and characteristics of the local industry Rural banks can design the credit products by looking for
suitable loan modes and make a comprehensive approach to improve the quality of financial services. On the meth—
ods of credit products innovation it puts forward two patternsHoint guarantee credit and rural supply chain finan—
cing and it also gives scheme implementations of credit products innovation from two aspects: livestock husbandry
and crop farming.

In order to promote the innovation of China’s rural bank credit products in the first place rural banks must
strengthen the internal risk management. Rural banks should develop a risk control system which suitable for their
own environmental to prevent a series of financial risks. Furthermore the state should adopt a range of preferential
policies and increase efforts which guide the direction of the credit products innovation to support rural banks by
adjusting taxes public expenditure or interest rates. In addition to improve the rural credit guarantee mechanism
the government ought to ramp up the construction of rural credit guarantee system encourage various credit guaran—
tee institutions which the government funded into rural areas and expand the guarantee business in accordance with
the characteristics of rural areas. Last but not least it is important to promote the rapid development of agricultural
insurance. Agricultural insurance can not only reduce the risk of agricultural production but also ensure the stability
of the income of the farmers. Partial risk of rural banks will be transferred to the agricultural insurance companies
so as to reduce losses. All above produce a good financial environment for credit products innovation in rural banks
of China reinforce.
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